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When you 
move, it isn't 
just your 
address that 
changes.



http://www.youtube.com/watch?v=tsCnc5Ay35o


3.1x more likely to be a recent 
auto owner in the last 12 
months.2  

2.8x more likely to be 
home improvement 
spenders.1

3.9x more likely to be buyers 
of baby products.1

3.3x more likely to seek 
new trends.1  

Source: Premovers Segment on 1Quantcast: DLX/Datalogix, JAN 2022; 2Quantcast: DLX/IXI, JAN 2022; 

Our users are 
going through 
lifestage 
changes



REAL REACH

Reach serious
home shoppers

73MM
Monthly unique users 
across Realtor.com1

31%
of US adults reached 
every month1

90%
of Realtor.com® listings are updated 
every 15 minutes, delivering the most 
comprehensive list of MLS listed 
homes for sale2 

1Comscore, June 2021; 2MLS, 2021 



Source: *Quantcast, June 2021; 2Comscore, June 2021

Active users in their 
prime spending years

Median HHI
$106,000

Female: 57% 
Male: 43%* 

78% Mobile 
22% Desktop 

REAL REACH



THE POWER OF FIRST PARTY DATA

Your Home for Actionable 1P Data

Explore how your brand can leverage 
our first-party data strategy 

Create a unified approach in a 
privacy-first world 

 

The Future of 
Marketing in a 
3P Cookie-less 
World



REAL OPPORTUNITY

Leverage Realtor.com’s 
exclusive targeting 
capability created 
from first-party home 
searches, content 
views and tool use.
Over 100+ segments and unique 
property attributes, including:

MLS Attributes
Behavioral 
● DIY & DIFMers
● Affluent Shoppers
● First Time Home Buyers



Context

Creative

First
Party 
Data

Our Approach
With just one URL & 73 million monthly 
uniques, our users visit Realtor.com 
for inspiration, track the value of their 
current home, and find their next 
place.

Our custom creative and branded 
utilities place your brand’s message 
directly into the the home search 
process.

Our unique 1P data helps us to target 
an audience primed to respond to your 
brand’s content and most importantly, 
help meet your KPIs.



REAL INSIGHTS

Realtor.com’s award-winning 
journalism drives consumers 
through the real estate 
purchase journey.

We deliver authentic and 
trusted content in brand safe 
environments for marketers.

Team of 10 produces 
30+ original articles and 
videos weekly

The Essential First-Time 
Home Buyer’s Book 

Syndicates real
estate trends and 
financial advice 

Realtor.com’s official 
Podcast House Party 

News &
Insights



REAL RESULTS

Realtor.com’s Creative Studio 
leverages our unique first-party data to help brands 
connect with movers.

Walmart guided home buyers to find the products to 
make the most of their new small space. 

Benjamin Moore helped home shoppers calculate 
how much paint they’ll need for the new home.

Verizon showed buyers the new realities of virtual 
house hunting. 

Data and 
creativity
drive results



Realtor.com partnered with 
Benjamin Moore to develop a 
branded utility that helps buyers 
calculate how much paint they’ll 
need for their next home project. 

Branded utility 
built on first 
party data

REAL RESULTS



REAL RESULTS

There’s never a better time for 
movers to renovate their floors 
than before they move into their 
new home.

Realtor.com and The Home 
Depot guided home shoppers to 
think about flooring first—a 
gateway to other home 
improvement purchases.

Get movers 
thinking about 
flooring first 



Realtor.com and Verizon showed 
buyers the new realities of virtual 
house hunting in changing times. 

From questions to ask a REALTOR® 
during a virtual tour to powering your 
home with the best connectivity —    
we create personalized content that 
generates first party data signals. 

Service-driven 
content that 
educates & 
inspires

REAL RESULTS



Just in time for spring home buying season in 
2021’s hot housing market, Realtor.com and 
Rocket Mortgage teamed up to help home 
shoppers proceed with confidence on their path 
to homeownership. 

In an interactive format, home shoppers were 
invited to identify the obstacles standing in their 
way, then overcome them with tools and 
personalized advice from Rocket Mortgage and 
Realtor.com. 

Personalized 
advice to help 
home shoppers 
keep moving

REAL RESULTS



Real movers, 
real stories
Realtor.com and Penske connected 
with consumers as they transitioned 
through different life changes and 
spoke to Penske’s audience just as they 
are Moving Forward. 

We told the stories of real homebuyers 
for whom a life stage change also 
meant a major long-distance move. We 
learned about the challenges 
homebuyers went through during the 
moving process and celebrated their 
wins via personal essays. 

REAL RESULTS



OUR VALUED PARTNERS

Realtor.com connects 
brands with active 
consumers who are going 
through changes. 



CREATIVE STUDIO

Realtor.com develops, produces, and 
distributes our original and native video 
content across all platforms. 

Our original content is informed by research, designed 
to reach a highly engaged audience.

We offer distribution at scale across Realtor.com’s 
digital network and social platforms. 

Our Creative Studio develops all the creative assets you 
need to tell your brand’s story, using the latest 
technology formats. 

Realtor.com
Entertainment Access to

Top-Tier 
Talent

Reaching
73MM 

Uniques*

In-house
Creative 

Studio
1,250

Original 
Videos

Source: Comscore, MyMetrix, June 2021



Americans will have a better chance to 
find a home in 2022, but will face a 
competitive seller’s market as 
first-time buyer demand outmatches 
the inventory recovery. 

With more sellers expected to enter 
the market as buyer competition 
remains fierce, we anticipate strong 
home sales growth.

6.6%
Home sales reach 
16-year highs as 
more homes hit the 
for-sale market. 1

More than 45 million millennials in the prime 
first-time home buying ages of 26 to 35 in 2022.1

3.6% Mortgage rates by 
the end of 2022 1

REAL INSIGHTS 

Source: 
1 2022 Housing Market Forecast and Predictions

Realtor.com 
2022 Housing 
Forecast

https://www.realtor.com/research/2022-national-housing-forecast/


At Realtor.com® we believe every person should 
have the opportunity to create a home that 
reflects who they are and what is important to 
them, no matter their background. Our mission 
is to make buying, renting and living in homes 
easier and more rewarding for everyone.

The homeownership rates for the Black, Hispanic, 
Asian American and Pacific Islander and LGBTQ+ 
communities are below that of the general 
population—in some cases by nearly 30%1.  
Together we can bring change for these 
communities.

REAL INCLUSION 

Realtor.com is 
for everyone.

Our Work in Fair Housing

Asian Real Estate 
Association of America

LGBTQ+ Real Estate Alliance

National Association of Hispanic 
Real Estate Professionals

1A Snapshot of Race and Home Buying in America, National Association of REALTORS®, February 2021

Strategic 
Partnerships

Fair Housing Microsite 
realtor.com/foreveryone

Key Programming

February Black History Month
March International Women’s Month

April Fair Housing Month
May AAPI Heritage Month

June Pride
June Homeownership Month

Sept/Oct National Hispanic Heritage Month



– T.S. Eliot

“ “Home 
is where 
one 
starts 
from.


